Inside This Issue:

State of the

Industry for
20202025 p2

President's Message . . . . . ... ..

Round Table: Three-Piece
Canmakers. . . .. ...........

Membership Committee

WhyMetal . . . . . ... .......
Interview: Erik Rosenstrauch . . .
Technical Article: Scumming . . .

Resources Directory . . . . . . ...

¥ f in

www.metaldecorators.org/newsletter

METALS

A newsletter publication of the International Metal Decorating and Packaging Association | 2021

Why Metal?

Why metal is the package of choice:
Brand differentiation, performance,
sustainability, food safety, and
economic impact. Read article

Interview: Erik
Rosenstrauch

Challenges and Tactics for Winning
in Today's Environment. Follow-up to
the 2019 IMDPA conference keynote
presentation. Read article

Scumming—The Most
Common Litho Defect

By Jack Knight

Symptoms, problems, and recom-
mended solutions for troubleshooting
this litho defect. Read article


https://metaldecorators.org/newsletter
https://twitter.com/hashtag/metaldecorating
https://www.facebook.com/metaldecorators/
https://www.linkedin.com/company/international-metal-decorating-packaging-association/

Officers and Directors

President
Renee Schouten**

INX International Ink Co.

Vice President
John Clark**
Heraeus

Secretary Treasurer
Tim Duca
Ardagh Corp

Executive Director
Michael Masenior**
IMDPA

Bob Blandford
Miltec UV

Sam Courtney
VN Graphics

Craig Eberts* **

Paul Fennessy
Crown Cork & Seal

Mark Finch
Silgan Containers

John Friedman
Northern Container

Eugene Furey* **
William Graue*

Nick Hammer
Trivium Packaging

Janelle Harris

Bill Hoyle
Hoyle Consulting

[21 Q1 2021

John Hrdlick**

INX International Ink Co.

Kyle Hurla**

INX International Ink Co.

Art Hurley
Silgan Closures

Sarah Jacks**

INX International Ink Co.

Jack Knight**

INX International Ink Co.

Andy Layden
Stolle Machinery

Carl Martel
Coral Chemical

GV EWSER

Ted Nevins
Ball Metalpack

Allan Sayers
The Canmaker

Phil Shaughnessy
Crown Cork & Seal

Mark Von Bokel
SGS International

Elena West
Ohio Art

Michael Yavorski**
Sherwin-Williams Co

* Honorary Member
** Committee Chair

. -
[ eion

w IMDPA CONVENTION 1958, 4

Cover Story

State of the

Industry
2020 to 2025

Global Metal Packaging Market — Overview

Source:
Mordor Intelligence

he metal packaging market was valued at USD 138.11 billion
in 2020 and is expected to reach USD 193.24 billion by 2026
and grow at a CAGR of 4% over the forecast period (2021-
2026). Recyclability of metal packaging is one of the significant
factors that is expected to drive the global metal packaging market
over the forecast period. Aluminum and steel packaging materials
are the two most robust raw materials for packaging due to the
superior recycling infrastructure. Most of the North American
and European companies prefer to advertise that their products
are packed with sustainable materials. In many cases, green/eco
-friendly packaging is crucial for the consumers in the region while
choosing a product.

Metal Packaging Products

The demand for metal packaging products such as aluminum cans
in the United States and Europe has always been on the higher

side. With the growing middle -income group population, changing
lifestyle, and evolving consumer preferences, the consumption rates
in the Asian and Southeast Asian countries are also rising steadily.

Popularizing Aluminum Beverage
Packaging

In June 2019, Hindalco Industries Ltd, a company of the Aditya Birla
Group, Can-Pack India, and Ball Beverage Packaging (India), formed a
consortium to popularize the use of aluminum beverage packaging.
The consortium, called the Aluminum Beverage Can Association of
India (ABCAI), advocates replacing plastic and glass with aluminum
as packaging material. Moreover, the use of aluminum cans in the
country is 5%, and the association's objective is to help its growth to
about 25% by 2030.
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Food And Beverage
Industry

Metal packaging is also finding extensive
application in the food and beverage industry, as
it is suitable for protecting food content, ensuring
a longer shelf life than most other packaging
solutions. In contrast, heavy-duty metal
containers, such as drums, IBCs (Intermediate
bulk containers), are used in the transportation of
oil, chemicals, and bulk liquids.

Urbanization And
Increasing Demand

According to the United Nations, the world is
urbanizing rapidly; the proportion of people living
in urban areas is expected to increase to 66% by
2050. As urbanization is picking up, and rising
affluence, diet is changing, characterized by a
high demand for packaged food. Additionally,
excellent preservative properties and structural
integrity of the various metal product types,
offering higher shelf life, have resulted in the high
usage of metal packaging in the food packaging
industry.

Metal packaging is suited as containers for
beverages as they are easy to cool, great for

keeping the contents fresh and prevent breakages

when on the go, due to the material’s strength.

Ready or on-the-go meals have also been
witnessing a steady demand for their
convenience, especially among consumers

with busy lifestyles. Therefore, large organized
retailers have started to stack vast amounts of
canned food and beverages. Nowadays, offline
and online retailers stock a wide range of brands
of packaged food items in their stores.

European Producers

With nearly 98 billion packaging units produced
each year and four groups being consumed
weekly by every EU citizen, in the wake of
COVID-19, Metal Packaging Europe (MPE)

Dear IMDPA Members, Partners,
and friends,

With every challenge comes
opportunity, and | can say that
the IMDPA community has
demonstrated great resilience
and resourcefulness during these
unprecedented times.

The association has always been a

spokesperson for the advancement

of metal decorating and packaging

and believes that now more than
ever — following the epidemiological emergency Covid-19 - the
social, cultural restart of our economy depends on the collective
efforts of us all.

Beyond what anyone could have anticipated, the global pandemic
demanded innovation from all of us. The IMDPA immediately took
action and adjusted our priorities, reducing overheads, setting
budgets and planning for the future. Board members and volunteers
have stepped up to provide support and continue the vital work
of the association.

Initiatives have been undertaken that continue and enhance the
delivery of membership value:

Product Innovations
e-newsletter is issued every
other month

2021 Annual Conference
Planning is in full swing

2021 Webinar Program
Planning has begun Virtual content development
for social media platforms is

Membership Onboarding
being developed

and Retention Program is
being built Website updates,
improvements and
optimization is continually
being worked on

FundaMetals Quarterly
Newsletter is at your
fingertips

We look ahead in 2021 with optimism and resolve and we
hope you enjoy the first issue of our redesigned newsletter
—FundaMetals. The challenges facing the association are
numerous and profound but we are committed to doing our part
in facilitating collaboration and dialogue to help the members in
our community recover, advance, and thrive. None of this would
be possible without the support of our members and partners, for
which we are immensely grateful.

Here's to your health and well-being.

Sincerely, Renee Schouten
President, IMDPA

FUNDAMETALS Newsletter Q12021 [3]



association led the European producers of rigid metal
packaging to recognize the metal packaging sector as
essential in ensuring the uninterrupted flow of critical goods.

DEGREE OF URBANIZATION
In (%), by Continent, Global, 2019
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Expansion projects by multiple beverages can
manufacturers have helped the countries meet the growing
demand for metal cans over the past few years. However,
delays have been experienced due to country-specific travel
restrictions and safety concerns. Moreover, multiple supply
chain disruptions have led to significant manufacturers to
report setbacks. For instance, in May 2020, Ball corporation
announced delays in beverage packaging projects in Europe
and Brazil due to the restrictions imposed by the COVID-19
pandemic.

Key Market Trends

Cans Are Expected To Hold A
Significant Share

Of all the different kinds of metal packages, cans have been
the most popular. Ease of use and availability has aided in
the adoption of metal cans in several packaging applications
over the last century.

[41 Q1 2021

Market Share Distribution Beer Sales,
by Packaging Type, Canada, 2019

= Bottle

= Can = Keg

Source: Beer Canada

Small Size and Multi-packaging
Formats

Additionally, consumer trends, such as a preference for
small-size and multi-pack packaging formats, support

the volume growth of the global metal cans demand.
Increasing demand for mini-cans has been observed,
especially in the Asia-Pacific markets, such as India, China,
and Japan. Therefore, most of the beverage companies in
the region offer mini-cans, which generally contain smaller
volumes of products and cost less than the traditional
canned products. This trend is resulting in more substantial
unit consumption.

Environmental Impact (lowered
energy use)

With the increasing environmental concerns, consumers
are demanding metal cans due to their low environmental
impact. For instance, recycling of steel and tin cans can
save up to 74% of the energy used to produce them.
According to the data based on the US Census Data and
Simmons National Consumer Survey (NHCS), 102.18
million Americans consumed canned meat in 2019. India,
China, and Brazil are the countries where demand for
canned food is expected to increase over the forecast
period, thereby positively impacting the market's growth.

FUNDAMETALS Newsletter



Aggressive Marketing

Aggressive marketing strategies of beverage companies
toward the usage of metal cans have also had an impact on
the global metal packaging market. As canned beverages
are being considered trendy among the youth, and ready-
to-eat or semi-processed canned foods are considered
convenient and economical among several global users,
the penetration of canned products is increasing rapidly.

In 2019, Jiaduobao, one of the leading Chinese producers
of canned herbal tea, launched its drink in sleek cans. This
is mainly done to attract customers who care more about
their health and are choosing to consume healthy food and
beverages.

Canned Water and Sustainability
Advantages

Metal cans are also gaining traction in the packaged water
category. These cans offer sustainability advantages, and
significant producers can be expected to continue to invest
in developing technologies for beverage can production,
light-weighting techniques, and improvement in can
functionality. For instance, in 2019, PepsiCo had plans to
sell Aquafina’s purified still water in aluminum cans at US
foodservice outlets. Additionally, increasing environmental
policies and growing focus on recycling is augmenting the
need for aluminum material. The focus of companies on

IMDPA ———

improving the eco-friendly brand image is further expanding
the growth of the cans segment of the market studied.

North America is
Expected to Hold
Major Share

The North American region accounts for a significant share
of the metal packaging industry due to sustenance by the
high concentration of consumer goods, manufacturers,
and packaged goods manufacturers. Owing to this, the
packaging industry in this region is well established.
Stringent government regulations and standards are
responsible for the increased proliferation of metal
packaging products in the region. The massive consumption
of canned food in North America is also responsible for the
increase in the metal packaging industry’s growth. Canada
observes the effects of steel and aluminum tariffs on the
craft beer industry.

For instance, according to the U.S. Census Bureau,
approximately 214.07 million U.S. citizens consumed
canned, jarred, or packaged fruit in 2019. Also, nearly 102.18
million U.S. citizens consumed canned meat in 2019.
Moreover, most of the organic food consumed/preferred

by the consumers in the United States are meat/poultry,

Metal Packaging Market - Growth Rate by region (2020-2025)

T oo

Regional Growth Rates
Bl High

- Mid
B Low

Source: Mordor Inteiligence
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yogurt, and juices. The beverage segment constitutes many
new specialty drinks, like energy drinks, being delivered in
8.2-ounce cans. According to the Beer Institute, American
brewers fill and sell about 36 billion aluminum cans and
bottles per year. These cans constitute 62% of the beer
volume made and sold in the United States.

Increased Demand and Labor
Shortage

The United States reported witnessing a surge in demand
for processed foods like canned soups and vegetables
during the outbreak of COVID-19, affecting the metal
packaging across the food industry’s supply chain.

Metal container manufacturers were required to speed

up production, but the labor remained a challenge. Crown
Holdings, announced to increase production in the U.S.
across 2020. Can we fix this sentence? The pandemic
added urgency to the effort. The company initiated 81
open production jobs at its 25 U.S. plants, in place of third
production line being set up at a factory in Nichols, New

Replaces manually controlled fountain keys

with servo controlled keys.
More control, more operator safety, & improved label change times!

From the Inkjector control screen, the operator can:

« View key positions and move them at the touch of a button
+ Select and move multiple keys at the same time

« Store key positions, colors, and ink names for faster label changes

+ Disable and enable individual keys
+ Many more features

[61 Q1 2021

York. Silgan Holdings has over 50 plants across the United
States. The company reported an increase in first-quarter
earnings in 2020, partly due to a jump in demand for cans.

Recycling Contamination
Significant

Most of the recyclers in the North American region face
contamination, where the recyclable products are affected
by the leftovers or unrelated wastes. This is a significant
issue in Canada than in the United States. According to a
prominent recycler in Ontario, Canada Fibers, if Ontario’s
average contamination rate reaches 27%, it may cost
the recyclers an extra charge of USD 5 million, annually.
Furthermore, according to Solid Waste Management for
the City of Toronto, a decrease in each percentage point
in the contamination of recyclable materials may lower
the recycling costs in Toronto by USD 600,000 to USD 1
million, per year. [FMI

s STOLLE MACHINERY

www.stollemachinery.com
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IMDPA

CAN DESIGN

C O N _l' |: 8 _l' Colored by
CAN DESIGN CONTEST

INX:-
o~ (G)
2027 peapbLNe 2730
COLORED BY INX?
Your effort in creating an outstanding brand design deserves lots of

S— —
Colored by INX
recognition and we at INX are proud to be part of the process.
Our unique competition will benefit you with global exposure, promotional
materials, and tons of PR.

(1 N If your design is voted #1, there’s a list of
: benefits to help you show off your best-
of-the-best status.

An engraved trophy with the designed can
mounted inside

A certificate of award endorsed by INX Interna-
tional Ink Co.

A feature in Color Perfection magazine
Press coverage in industry magazines

The winning can will be on display at indus-
try-specific trade shows; and will be featured on
the INX website

| + Exposure on INX social media channels with
Winner 2020 S over 10,000 followers

SUBMISSION DEADLINE 4/30/2021

www.inxcancontest.com
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Round Table

Jim Peterson

Round Table Discussion
CEOQ, Ball

3-Piece Canmakers: The Impact of COVID e
and the Year Ahead

Experts from the 3-piece metal packaging industry
offer their perspectives on the impact of COVID and
the year ahead. We asked them what has been the
greatest impact or challenge the Covid-19 pandemic
has had on their organizations, how they addressed

Sunil Gid |
it and what the future holds. unil Giduma

Managing
Director, GM Metal

Question: What has been the greatest impact Packaging

(or challenge) to your business as a result of
the pandemic?

Jim Peterson

There were countless challenges to our business as the COVID
crisis expanded last March, from securing enough raw materials
to the very real possibility that some of our customers might need
to shut down for a period of time in order to meet changing health e

nd safety requirements. All that said, the greatest impact of Managing Director
a yTeq o e ‘g P & Vice President
COVID on our operations was, not surprising, around our people. of Sales, Envases
As we all know, the global pandemic created a significant spike in
demand both for our food can and aerosol can business.

Thomas
Palmieri

Sunil Gidumal Experts from the 3-piece metal packaging industry

Orders, cancellation, delays, and not knowing when orders will be )
placed. Keeping staff at factories in China and Sri Lanka employed Question: What have you done to

with no assistance from the Governments. Increased burden on address the challenge?
testing staff at the cost of the factory. Meeting overhead costs.
Order sizes coming in drastically reduced. Jim Peterson

In order to support our customers, we quickly

Thomas Palmieri . o
moved to continuous operations in each of

The greatest impact has been an increase in business and our plants which meant we not only needed to
purchase orders. The DIY market has exploded with people working immediately initiate new safety protocols and
and spending more time at home. This allows more time for processes for our existing team members but
projects which has in turn resulted in higher demand for coating we also had to launch a robust hiring process
manufacturers. The demand on our production has increased in order to add the necessary crews across our
challenging us to keep operating and learning how to keep our staff system at a time when many were worried about
safe while still meeting the demand. even leaving their homes. We at Ball Metalpack

are proud that our team quickly understood that
as essential workers, we had a responsibility not
just to our customers but also our neighbors

[81 Q1 2021 FUNDAMETALS Newsletter
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and wider communities in making sure that we as a society
could quickly get food and household disinfectants back on
store shelves. The most important lesson, as always, was

to be fully transparent with our employees about both the Lowe r co St u
challenges and risks in front of us. Not every decision we
made was right, however moving quickly to address things H - h I .t

that weren't working and quickly spreading “best practices” I g e r q u a I y-
throughout our system were essential to building trust with
our team. Ultimately, we were successful, as we did not lose
a day, or even a shift, of production anywhere throughout our
system during this challenging period. We are proud that the

Ball Metalpack team stepped up and delivered when we were
needed.

Sunil Gidumal

If staff leave, do not rehire. Shift staff around. Sending more
EDM's out to people we met at trade shows to remind them
of your ability, run sizes. Remind existing customers on stock
levels and do they need small top ups with more on line
business being done. Assisting customers with design touch
ups and trying to reduce turn around.

Question: What do you anticipate the
pandemics influence will be on your
medium to long-term business growth?

Jim Peterson .
o | In-process wet film weight
One longer term implication that COVID will have on our

business, and the larger can market as well, are the changing measurement solutions_

consumer perceptions and buying patterns around some
of our key products, including food cans, aerosol cleaners SpecMetrix® systems use exclusive

and spray paint. When it comes to food cans, we have seen RO technology to generate accurate
14

consumer data that not only did current food can users .
expand their usage from weekly to daily but as important, absolute film WEIght data from the first

we have seen a significant expansion of the number of wet-coated sheet on new runs—saving

consumers who tried food cans again for the first time in time and reducing coating costs for over

more and more home crafting was done, with an almost

jump in aerosol disinfectants, as consumers and business specmetrix.com | +1.336.315.6090
Continued on page 24

years. As a result, we have seen food cans, centered around 500 manufacturers worldwide.
doubling of consumers using spray paint cans, which we
FUNDAMETALS Newsletter Q12021 [9]

their convenience and safety, capture a double digit demand
spike that we expect to continue in 2021 and beyond. When
it comes to aerosols, as we as a society were locked down,

C R VETRIX)
expect will stick now that they see how enjoyable and
easy spray is when used properly. Of course no detailed Technology by SENSORY ANALYTICS
explanation needs to be made about the massive demand
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Committee Update

IMDPA Membership Committee Report

Recruitment and projects underway for 2021

Our IMDPA membership
committee has been working
diligently since last fall. | am very
fortunate to have a strong group
of individuals working together
to help update and improve our
efforts to not only grow, but also
to maintain our membership. |
want to thank our committee
members for their involvement
especially as we began our
efforts as the holidays came upon us and the ongoing
challenges with COVID. Elena West, John Friedman, Michael
Masenior, Renee Schouten, Nick Hammer, Allan Sayers and
Michelle Pack, thank you very much!

John Hrdlick, Chaiman,
Membership Committee

As we try to better attract the younger generation, we
realized that more use of technologies will be required to
accomplish that goal. Social Media, apps and our website
will need to play a part in our recruiting efforts along with
our typical approaches. During a time when the pandemic
does not allow associations like the IMDPA to gather in
person it becomes even more of a challenge to show why
it is beneficial to join. One thing is for sure, the in-person
networking is outstanding and normally the first thing
members say they like about our organization. However, |
believe our committee is making progress and | expect we
will see positive results very soon that will culminate in our
in-person conference in October.

The membership committee has been working on five key
initiatives the past few months that are in process or very
close to launching.

1. A new recruitment letter has been drafted, edited a few
times and is now ready to go. It can be used on social
media and our website, but we are preparing a targeted
recruitment mailer as well that should be ready in March.

2. A recruitment video has been produced that can also
be used on social media, our website or as a link in
the recruitment letter. A second video that will include
various short interviews from members or past speakers
is in the works now and we're anxiously waiting to see
that become another deliverable.

[101 Q1 2021

600 Members 25 Countries 200 Companies

IMDPA Membership is your Gateway to the Metal Packaging
World #IMDPA

3. Because we are living and working during trying times
our committee felt it was important for us to survey our
current members on what they need or expect from our
association. We want our members to remain engaged
and learning from each other, continuing to benefit from
being members of the IMDPA. Survey results are coming
in and we look forward to evaluating the results.

4. We are planning the 2nd New Member Contest and
hope that it will result in a dramatic increase in our
membership. Look for that to come out in March or April
and it will run for two months.

5. Our committee realizes our job does not end with helping
new members to sign up. We need to provide personal
care and follow up to ensure every new member is happy,
engaged, and hopefully on their way to become future
leaders of the association if that is their desire. The
association edition of Growth Zone appears to be a very
good tool that the IMDPA can make use of to manage the
onboarding process of our new members. We already
have use of Growth Zone so the committee will further
discuss how to put it in action.

Hopefully, everyone can get an idea of how active our
committee has been, and the results will be evident very
soon. Feel free to contact me, or anyone on our committee,
if you would like to be involved in this very important effort.

LA
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Membership Brief

IMDPA

IMDPA Events

Over 300
industry members
from around the world

2021

IMDPA

CONFERENCE

OCT5-7
OAK BROOK, IL

Industry expert speakers
from around the world

Latest developments in
metal decorating and
packaging technology

SAVE
THE DATE!

IMDPA Membership

Welcome! New Members

We are pleased to have the following industry personnel
as new members of our Association and look forward to
many years of participation in membership activities.

Alessandro Maloberti Nakash Vasaya

MW Lak Solutions Maharashtra Metal Works
Carol Traister Mark Wilkins

BYK USA Acoma srl

Paul Dounian Peter Lockley

Miltec UV INX International Ink Co

Membership Drive WIN up to $500
CUCT U (through April 30) Amazon Gift Card

The IMDPA is looking for new members.
We believe that in every metal decorating
and packaging business there are people who could
benefit from an IMDPA membership. So, we're holding
our Second IMDPA Membership Drive. Help the IMDPA
recruit new members! www.conta.cc/3059pMf

Learn more

Membership Statistics

‘ $ )

2021 Industry Events

September 22-24
Ciudad de México,
Mexico

October 12-14
Prague

October 25-27
Bangkok, Thailand
October 5-7
Oak Brook, IL, USA

Volunteer Opportunities

We have a number of exciting volunteer opportunities
available on a variety of committees. We are happy to help
you find something that meets your interests and serves
your personal growth needs. If you are interested in joining
a committee please email renee.schouten@inxintl.com

Golf Membership
Newsletter Technical Resources
Decorators of the Year Social media
Education Webinars

Website & Communications

Wc/aw&f
=S

We are saddened to report the passing of Ivor Roberts.
He worked at various metal decorating businesses
including Vulcan Metal Decorating, Crown Cork &
Seal in Canada, and Heakin Can/Ball Packaging in
Cincinnati, Ohio.

Members 435; Honorary, 25; Privileged, 21; TOTAL: 481

(as of March 1, 2021)

Interested in becoming a member? Join us! www.metaldecorators.org/membership/

FUNDAMETALS Newsletter
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Of all the different kinds
of metal packaging such
as cans, bottles, drums,

caps and closures, the
most popular has always
been cans.

Article

Why Metal is the Package
of Choice

Source: Metal Packaging Europe

Metal is the material of choice for many beverage and
food products.

M etal is by far the strongest and most versatile materials
available for packaging. They are infinitely recyclable and

offer a combination of excellent physical protection and barrier
properties. They're impervious to oxygen, carbon dioxide, and other
gases, and liquids such as water. This results in superior shelf-life
and preservation of the products packed in them. It's no wonder that
historically the first metal packaging developed for food and beverage
was intended for the tough requirements of military use.

Brand Differentiation

Metal Packaging sets itself apart from all other types of packaging
due to its strength, ability to extended shelf-life, and recyclability.

And just as important, it allows brand owners of beverage, food,

and innumerable consumer products to set their product apart. The
science of metal decorating provides a “portable billboard” that is
displayed on the grocer’s shelf and at the point of consumption, be

it a sporting event, a recreation activity, or just relaxing at home. The
performance characteristics and recycling benefits of metal packaging
convey a message of quality and concern. There's no better way to
package a product.

TODAY, METAL IS THE
MATERIAL OF CHOICE FOR
MANY BEVERAGE AND
FOOD PRODUCTS.

M Metal M Glass M Plastic Paper

Brand
Differentiation

Performance

Recyclability

Food Safety

Ml

Economic
Impact

Comparison chart of preferred food and
beverage packaging

[121 Q12021 FUNDAMETALS Newsletter



Performance

Think about it: Metal containers are made from the same
durable materials as automobiles and aircraft! And that's
reflected in the performance of the metal container. It
endures high temperatures, allowing food to be processed
for safety and extended shelf-life. It can be chilled at
temperatures approaching freezing to provide refreshment
and satisfaction. It is impermeable to oxygen or carbon
dioxide to preserve the freshness of packaged products. Its
durability and strength enable shipping over long distances
without worry concerning leaking or damage. And consider
that aluminum cans weigh less than many plastic containers
and most glass containers. This means shipping aluminum
containers is much more economical than shipping glass or
even plastic.

Sustainability

Aluminum and steel used for packaging can be recycled
and used again for packaging infinitely. That's a lot! Infinitely
more than plastic. Infinitely more than paper. And glass, well
clear glass may be comparable, but if the glass is green or
brown or blue, it can't be mixed in the container recycling
stream and re-used. Because it can be used over and over
again as another container or package, the rate of recycling
for metal packaging is the leading recycled packaging
material in most countries throughout the world.

IMDPA ———
Food Safety

Why was the metal container invented? Over 100

years ago Napoleon was looking for a container that

would safely preserve food for the military. Nicholas Appert
invented a method to preserve (or “can”) food in sealed
containers. A year later, Peter Duran invented a method of
doing this in metal (tin) cans. So the metal can was then,
and is today, a safe and effective way to preserve food and
beverage products and below are the reasons why:

» Metal cans provide a complete barrier to light, gas, liquid,
and light permeation

They are the most durable package available —they're
unbreakable

» They endure a wide temperature range, withstanding high
and low temperatures

« Enables high temperature processing for preserving
freshness and protection

« Products packaged inside metal containers have shelf-
lives of several years

» Durable tamper-resistant package

Economic Impact

The metal container is the package of value. When
considering its many features and benefits, nothing else
comes close to providing the value and economy of metal
packaging. [FM]

Metal Sustainability

)0

Consumer Recycling Rates
of Beverage Containers

Average Recycled Content
of Beverage Containers

FUNDAMETALS Newsletter

@ Aluminum @ Plastic M Glass (%)

00

Material Used Per Oz of
Beverage Packaged (g)

Value Per Ton of
Recyclable Material
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Interview

Consumer Trends:
Challenges and Tactics
for Winning in Today's
Environment

Erik D. Rosenstrauch - Followup to 2019
Chicago Conference Keynote Presentation

This article is a follow-up to the keynote presentation
given by Erik D. Rosenstrauch, President and CEO of
Fuel Partnerships, during the 2019 IMDPA Conference
in Chicago, titled: “The Reality of Retail: Consumer
Trends: Challenges and Tactics for Winning in

Today’'s Environment”. ONLINE SHOPPING increased
IMDPA: Erik, your presentation at the IMDPA conference focused by 53% as more people self-
on the state of retail in an ever changing world of online pressures. isolated and worked from home.

You noted very clearly that retail was not dead and although there
may have been some shrinkage in specific industries, that was
offset by growth in others. Has the pandemic changed the speed used home delivery and a

of retail’s demise? whopping 92% used click-and-
collect options that let them

pay online and pick up their

Over 45% of consumers also

Erik: Let's start with the obvious; pandemics change everything.
What was true in January 2020, is not true today. While retail

sales are still going strong for a variety of specific businesses, purchases in-store or curbside.
online sales have increased exponentially.

Some industry forecasts predict
The third quarter 2020 e-commerce estimate increased 36.7 that penetration will reach 10
percent (£2.1%) from the third quarter of 2019 while total percent in 2020, compared

retail sales increased 7.0 percent (+0.4%) in the same period.
E-commerce sales in the third quarter of 2020 accounted for 14.3
percent of total sales. (U.S. Census Bureau).

with 2 to 3 percent before the
crisis. This will have significant
implications for packaging
Of the many changes the pandemic has had on consumer design. Understandably, most
shopping habits, the pre-pandemic belief that the local
supermarket was on its last legs has been debunked. While we
will continue to see the demise of the mall (the pandemic has
accelerated that slow death), the local supermarket has seen a _ .
resurgence. Amazon and its like are growing across almost every online shipments.
category, yet traditional supermarket purchases remain firmly

: Steve Hornyak, “The future is now for online
anchored to t'he local communlty store.. Only a short 1Q mqnths arocery due to COVID-19” Total Retail, April 20,
ago, Amazon's 2-day delivery was considered a revolution in 2020, mytotalretail.com; Nizla Naizer and Tiffany
Wk e - ; ; ; Kanaga, “What are you having for dinner?”
just-in-time fqu|II.mentA. Today, the demand |§ for delivery right Deutsche Bank. July 4, 2010, dbresearch.com
now. Two-day delivery is no longer fast: now is fast and the local

of today’s packaging has been
optimized for traditional brick-
and-mortar requirements, not

Continued on p16
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INDUSTRY

2021
oftheres | IMDPA
nmeal - EXCELLENCE

packaging

SUBMISSIONS IN QUALITY
et AWARDS

The IMPDA Exellence in Quality Awards recognizes
the skillful achievements of the metal decorating
and packaging industry.

Entries from around the globe are judged in nine categories with
the best entry given the Grand Award:

¢ Aerosol & Bottles ¢ Specialty & Fancy Cans I M D PA

* Closures & Ends ¢ 2-Piece Beverage Cans e e Sl

e Craft Cans ¢ Miscellaneous Products

¢ Digital Printing e Canmaking Innovation SUBMISSIONS
* Food & General Line AU

— IMDPA —
EXCELLENCE IN QUALITY AWARDS

www.metaldecorators.org/excellence-in-quality L 4 f
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Interview: Consumer Trends...Cont. from p14

supermarket is able to meet that demand. And, not only
do consumers want everything right now, they want the
brands they are familiar with and they want everything to
be fully sanitized and guaranteed safe.

¢ Amazon’s 2-day delivery was
considered a revolution in ‘just-
in-time’ fulfillment. Today, the
demand is for delivery right now.

But, even with the accelerated growth of online sales, 85% of
consumer purchases are still happening in store.

IMDPA: How will these new behaviors and consumer
expectations influence packaging?

Erik: Most experts agree that the pandemic has only
accelerated changes that were going to happen anyway.
One of those changes that was experiencing a slow
adoption rate outside of major cities is the use of in-
store shoppers and businesses such as Instacart. Buy
online and pick-up in store (BOPIS) is no longer an
option for a retailer. It is a required service. The big box
stores and many of the larger supermarket chains had
already embraced these services prior to the pandemic.
Consumer demand, employee safety concerns and the
simple will to survive accelerated the adoption of these
services in smaller grocery stores and chains. Given this
transition, packaging changes will be inevitable.

Consumers are making fewer trips to the store, but
increasing their basket size when they do. Processed and
canned foods have experienced a renaissance as have
single-use bags. Consumers are filling their pantries with
food that will last for months if not years. Packaging
consideration needs to take this into account to appeal to
this bunker-down, hunker-in mentality.

For those relying on BOPIS, or food delivery apps such
as Instacart, manufacturers will need to reinforce
brand identities, simplify SKU options and buttress
their packaging for ‘alternative’ delivery considerations.
Counting on a stranger to fill a grocery order will mean
improving the on-shelf presence of branding and

[161 Q1 2021

potentially narrowing the number of SKU's to support
simpler and faster identification when shopping for a
consumer with very specific requirements. Additionally,
reinforcing packaging so that it retains its integrity
through an unsupervised shop and delivery, will also
become more and more important particularly for delivery
companies that pay individuals based on the number

of people served in a given day. Whether extreme cold

or heat, space issues, drop-off locations, and of course,
sanitation concerns, all will need to be considered going
forward where in the past, once the product left the
retailer, the burden fell to the consumer. Now, if brands
want to keep their customers for the long-run, they have
to consider packaging integrity not only in shipping to the
retailer, but from the grocery shelf, to the basket, to the
car, to the home, and to the table.

It's an exciting new world out there and whoever figures
this out first will be the winner. [FM]

The spark behind Fuel
Partnerships is President
and CEO, Erik D.
Rosenstrauch. Erik is a
proven industry leader with
more than two decades of
experience in consumer
products and retail
marketing. Erik's road to
retail marketing began at an early age in Harrisburg, PA.
He learned the consumer buying process at the
regional chain of clothing stores his family operated. It
was on the sales floor that Erik developed his passion
for shopping behaviors and became inspired to
understand how brands engage with customers.
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spgp rm I:S® multi-application systems for pre-press.

Follow us on {& 2 = for plates | sleeves | rollers = shorter workflow = all file formats supported
multifunctional ,on the fly“ RIP ,o0pen system*

Find out how we can innovate your business! Contact us.
@ www.spgprints.com 5 austria@spgprints.com

HELIOS DLE-direct laser engraving

= single step dry process

= - = shorter workflow
i EERpIte = active 3D dot shaping
variLEX CTP-computer to plate no dot ga|rL;mIonger runs
= adjustable inline UV LED exposure L A I--'
flat dot top, steeper sholders B ‘ -

Miltec UV

UV Process Development
Experts in Identifying and Solving UV Curing Issues &

| S
:- : .

-
e

Visit Our Applications Laboratory

-

Miltec UV ¢ sales@ miltec.com ¢ Stevensville, MD - USA ¢ www.miltec.com ¢ Ph: +1 410-66
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Technical Resources

Scumming—The #1 Most
Common Lithography Defect

Symptoms, problems, and recommended solutions

for troubleshooting scumming
By Jack Knight

In my travels around the world the #1 litho defect I've seen
shared by printers is scumming. In this article | will identify
symptoms, problems and recommended solutions for
troubleshooting this litho defect.

What is scumming?

In offset lithography, scumming is a generic term for the
presence of ink on non-image areas of the printing plate,
which can be caused by a variety of press conditions. The
symptoms occur when ink randomly appears on non-image
plate areas and scum cannot be washed off easily.

Before | recommend solutions, there are a few questions
you need to ask yourself first.

1. Is the scum isolated to one press, multiple presses, or
on all presses?

2. Does the scum appear at start up? Or does it appear
during running?

3. Does the scum appear only on certain colors? Which
colors?

4. Does the scum come and go or is it always in the same
spot?

5. Do water sources matter and why?

6. Press start up... What do you look for?

#1 Is the scum isolated to one press, multiple presses, or on
all presses?

Scum can happen on any unit at any time when the ink and
water balance is not in controled.

The ideal water temperature in the dampening system
chiller tank is between 50 to 60° F. Warmer temperatures
will cause scum; colder will result in poor ink lay down. If
the dampening form roll pressure is not set to the plate at
the correct setting, you will have scum problems. Check the
setting between the water pan and metering rolls to insure
they are set at the right squeeze.
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Has the dampening system metering roll been skewed
throwing off the settings?

If the dampening system water pan roll is oxidized, then
it will not carry the water evenly. Clean the roll with an
approved water pan roll cleaner.

#2 Does the scum appear at start up? Or does it appear
during running? The start up is key to making sure you have
good ink and water balance, but it can be an issue during the
run if that balance is disrupted. You will have scum problems
if the ink form roll settings to the printing plate are not set
correctly. Too much or too little pressure to the plate will
cause scum. Using too much ink reducer in an ink to adjust
the body will cause scum problems. Do not use any!

#3 Does the scum appear only on certain colors? Which
colors? Ink companies perform a test on inks called

water pick up. Each pigment will absorb water at different
levels and absorption rates. There are known water pick

up problems with certain colors all due to the pigment.
Some printers like to add transparent white ink to colors on
press. It is clear and is used to weaken the ink or extend it.
Transparent white ink also likes water; do not use it with full
strength colors. If you use it, you will have to increase the ink
film thickness (density) to get your color. As you increase the
density the water must be increased. As you increase both
ink and water you will start fighting scum problems.

Be careful during ink roll wash ups to insure you do not get
any wash up solvent into the dampening system. Solvent
in the dampening system will cause scum. Check the
conductivity in the water supply pan. If it is different than
what is in the chiller then you probably have solvent in the
pan. It takes a while for the pan to completely recirculate
into the chiller

#4 Does the scum come and go or is it always in the
same spot? Check the ink rolls after a color wash up for
wet spots. Wet spots mean solvent is trapped on the ink
rolls and did not dry off. Ink roll settings are off if you see
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this condition. It's also good to rinse the ink rolls with warm
water after a color wash up to get any trapped solvent
washed off.

#5 Do water sources matter and why? Starting with a
conductivity as close to zero as possible is the best practice
before adding your etch and alcohol or alcohol substitutes.

Check the conductivity of the fountain solution after mixing
it. The range should be at 1200 — 1800 micromhos to start
with a maximum running condition of 2500-5000. Remember
to use DI (De-ionized) water whenever possible to give you

as close to zero micromhos starting point as possible. One
gallon of plain reverse osmosis treated water should be
approximately 40 micromhos. More fountain solution “is not
better”.

If the fountain solution supplier recommends you use 1.5 to
4.0 ounces per 1 gallon of water, then that's what must be
used. | can't begin to tell you how important conductivity is
in running a press. | recommend you change the fountain
solution in the chiller tanks when the conductivity hits
2500-5000 maximum depending on your set parameters.
Conductivity is more important than pH. All fountain
solutions are buffered which means if you add more than
the suppliers recommended amount the pH will not change;
more is not better it is worse. As you add more fountain
solution, the conductivity increases and, as the conductivity
increases so does your solutions ability to keep the printing
plate clean. Remember to check the conductivity meter's
calibration before you use it.

Scumming Recap

Conductivity

Alcohol must be Isopropanol at 99%. Use no more than 10%
at any time. The less the better. Alcohol is a solvent so it

will reduce the strength of an ink. If too much is used your
instinct will be to add more ink and then more water —leading
to scum. Alcohol also drops conductivity —so measure

fresh solution before you add any to get your real starting
numbers. (Alcohol is still used in some parts of the world
where they have not been restricted as they have been in

the US.).

Do the press operators wash the printing plate with solvent?
If yes, then it must be washed off with water. You do not
want solvent in the press or on the printing plate. Do the
press operators speed up the dampening system to clean
scum off of the plate? If yes this adds a lot of water in the ink
train and we are back to ink and water balance again.

#6 Press Startup...What do you look for? Wow! That's a lot
to remember so let's get printing! Start the press to get the
lay and color, when you are ready to print, ramp the speed

up to operating line speed. After you print some sheets,

look for a scum line along the front or gripper edge of the
printing plate. No line means too much water, a wide line
means not enough water, an even thin line means the ink and
water balance is just right. It is more difficult to balance the
ink and water on a wider press, so everything must be just
right. There is a narrow window for ink and water control and
remember to audit the plate-making department to insure
they are gumming the plate properly. [FIM]

Plate is not properly sensitized

Symptoms

Ink randomly appears on
non-image plate areas, and
scum cannot be washed off
easily.

Fountain solution is too hot in pans

Ink or dampener rollers are set too
close or too tight

Blanket is over-packed or too tight

Contaminated wash-up solutions from
prolonged use

Check pH; make sure it's in the correct
range for your process

Maintain fountain solution at
60°-65°F/15°-18C in press pans

Check and reset rollers
Check packing and re-torque rollers
Change to fresh wash-up solution
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Fountain solution is out of balance

Wrong ink roller durometer (either too
soft or too hard)

Roller train temperature is too hot

Consult with pre-press department

Drain pans and tanks. Refill with fresh
fountain solution mixed to standard

Check the recommended durometer
setting, the condition of ink rollers

Maintain 80°-85°F/26°29°C surface
temperature on oscillators
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RESOURCES DIRECTORY

AIR POLLUTION CONTROL

BLANKETS

Anguil Environmental Systems
8855 N. 55th Street
Milwaukee, WI 53211 USA
Tel: +1 414-365-6400
anguil.com

Babcock & Wilcox Megtec
Systems

830 Prosper Street

De Pere, WI 54115

Tel: +1 920-337-1505
megtec.com

Catalytic Products International
980 Ensell Road

Lake Zurich, IL 60047

Tel: +1 847-438-0334
cpilink.com

Environmental Services &
Technologies

4941 41st Street

Moline, IL 61265 USA
Tel: +1 309-762-9551
envsrv.com

Epcon Industrial Systems
PO Box 7060

The Woodlands, TX 77387
Tel: +1 936-273-3300
epconlp.com
epcon@epconlp.com

Pro-Environmental, Inc
10134 6th Street, Suite K
Rancho Cucamonga, CA
91730

Tel: +1 909-898-3010

ANILOX SYSTEMS

Art International

16745 Cagan Crossings Ste
102B-69

Clermont, FL 34714

Tel: +1 831-295-2969
anilox@me.com

John M Travis Ltd
27031 Trinity Heights
San Antonio, TX 78261
Tel: +1 740-407-0685
travisltd.com
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DYC Supply

5740 Bay Side Road

Virginia Beach, VA 23455 USA
Tel: +1 800-446-8240
www.d-y-c.com

Package Print Technology
1831 Niagara Street
Buffalo, NY 14207 USA
Tel: +1 800-382-8851
packageprinttech.com

Trelleborg Printing Solutions
5680 Commerce Blvd
Morristown, TN 37814

Tel: +1 339-236-5745
trelleborg.com

BODYMAKER Spare Parts

Beckon Worldwide Inc
455 E. Clinton Place

St. Louis, MO 63122 USA
Tel: +1 314-965-0755
beckonworldwide.com

CHEMICALS & MATERIALS

Coral Chemical Company
(see Lubricants & Cleaners)

Grace Davison Materials &
Packaging

7500 Grace Drive
Columbia, MD 21044 USA
Tel: +1 410-531-4000
bryan.t.pugh@grace.com

Henkel Corporation

32100 Stephenson Hwy
Madison Heights, MI 48071
Tel: +1 248-577-2243
henkelna.com

Jamestown Coatings
108 Main Street
Jamestown, PA 16134
Tel: +1 724-932-3101
jamestowncoatings.com

PPG Industries

500 TechneCenter Drive
Milford, OH 45150

Tel: +1 513-576-3100
packagingcoatings.com

Prime Coatings

1002 Hickory Street
Pewaukee, WI 53072 USA
Tel: +1 262-691-1930
primecoatings.net

The Shewin-Williams Co.
2001 Tracy Street
Pittsburgh, PA 15233 USA
Tel: +1 412-766-9300
packaging@valspar.com

COATING APPLICATION
SYSTEMS

Nordson Corporation
300 Nordson Drive
Amherst, OH 44001

Tel: +1 440-985-4000
nordson.com/container

COATING, PRESS
2-PIECE ROLLERS

Bottcher Systems

4600 Mercedes Drive
Belcamp, MD 21017 USA
Tel: 800-637-8120
bottcher.com

Finzer Roller, Inc

129 Rawls Road

Des Plaines, IL 60018 USA
finzerroller.com

COATINGS

AkzoNobel Packaging Coatings
16651 Sprague Road
Strongsville, OH 44136 USA
Tel: +1 440-297-5589
akzonobel.com

Pacesetter Graphic Service
Corp.

2672 Hickory Grove Road
Acworth, GA 30101
pacesetterusa.com
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Rollercoat Industries
10135 Hwy 62 East
Tampa, FL 33610 USA
Tel: +1 800-248-4351
rollercoat.com

Urethane Roller Specialists
100 S. Central Ave

PO Box 566

Eureka, MO 63025 USA
Tel: +1 800-367-1136
urethaneroller.com

CONSULTANTS

Beckon Worldwide
(see Bodymaker)

spare parts Environmental
Services & Technology
(See Air Pollution Control)

DAMPENING SYSTEMS

Epic Products International
2801 E. Randol Mill Road
Arlington, TX 76011 USA
epicproducts.com

INDUCTION HEATING

Ajax Tocco Magnethermic
1745 Overland Avenue N.E.
Warren, OH 44483 USA
Tel: +1 330-372-8552
ajaxtocco.com

INKS

Chromatic Technologies, Inc
1096 Elkton Drive, Suite 600
Colorado Springs, CO 80907
Tel: +1 719-592-1557
ctiinks.com

INX International Ink Co

10820 Withers Cove Park Drive
Charlotte, NC 28278 USA

Tel: +1 704-372-2080
inxinternational.com
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Sun Chemical

135 W. Lake Street
Northlake, IL 60164
Tel: +1 708-236-3798
sunchemical.com

Crabtree of Gateshead
Trading Estate, Gateshead
Tyne & Wear, NE11 OSU UK
Tel: +44 191-487-5071
crabpress.co.uk

LUBRICANTS & CLEANERS

METAL SHEET DETECTORS

Chemtool Incorporated
8200 Ridgefield Road
Crystal Lake, IL 60039 USA
Tel: +1 815-459-1250
chemtool.com

Coral Chemical Company
1915 Industrial Ave.
Zion, IL 60099

Tel: +1 847-246-6666
coral.com

Innosen

7691 N. Overland Trail

Fort Collins, CO 80524 USA
Tel: 1 970-305-8721
innosen.com

Prime Controls

4528 Gateway Circle
Dayton, OH 45440 USA
Tel: +1 937-435-8659
primecontrols.com

MAGNETIC CYLINDERS

OVENS

Bunting Magnetics

500 S. Spencer Road
Newton, KS 67114 USA
Tel: +1 316-284-2020
buntingmagnetics.com

T.D. Wright Inc.

292 Walnut Street

St. Paul, MN 55102 USA
Tel: +1 651-227-1302
magneticcylinders.com

MAINTENANCE

Amro Supply Inc

140-11 Keyland Court
Bohemia, NY 11716 USA
Tel: +1 631-419-1203
amro-supply.com

METAL DECORATING
EQUIPMENT

Fuji Kikai Kogyo Co, Ltd.
44-2-10 Hachihonmatsuhigashi
Higashihiroshima, 739-0146
Japan

Tel: +81 824-28-2455
fujikikai.co.jp

Koenig & Bauer MetalPrint
GmbH

Wernerstr. 119-129

D-70435 Stuttgart, Germany
Tel: +49 711-69971-0
metalprint.koenig-bauer.com

Ajax TOCCO Magnethermic
1745 Overland Avenue N.E.
Warren, OH 44483

Tel: +1 330-372-8552
asmetana@ajaxtocco.com

Arc Pacific Limited

1005 Richards Road, Ste. P
Hartland, Wl 53029

Tel: +1 262-367-5096
arcpacific.com

International Thermal Systems
4697 West Greenfield Ave
Milwaukee, WI 53214

Tel: +1 414-526-0431
internationalthermalsystems.
com

OVEN CLEANING

Ace Cleaning Experts
4922 Chase Rd. SE
Carrollton, OH 44615 USA
Tel: +1 330-283-9464
chuck@
acecleaningexperts.com

OVEN PARTS & SERVICES

Environmental Services &
Technologies

4941 41st Street

Moline, IL 61265

Tel: +1 309-762-9551
envsrv.com

Babcock & Wilcox Megtec
Systems

830 Prosper Street

De Pere, WI 54115

Tel: +1 920-337-1505
megtec.com

Perm Machine & Tool Co
9660 Industrial Drive

St. John, IN 46373 USA
Tel: +1 219-365-5000
permmachine.com

IMDPA

VN Graphics

14640 NE 91st Street
Redmond, WA 98052 USA
Tel: +1 425-454-5165
vngraphics.com

Youngstown Pre-Press Inc
3691 LeHarps Road
Youngstown, OH 44515
Tel: 330-793-3690
gdobrindt@ameritech.net

PRESS/COATER CYLINDER
PREPRESS SERVICES REPAIR/REPLACEMENT
Anderson Vreeland Beckon Worldwide

15348 Rt 127 N.E.Bryan, OH
43506 USA

Tel: +1 866-282-7697
andersonvreeland.com

Carey Color, Inc (Chicago Div.)
1160 Pierson Drive Suite 102
Batavia, IL 60510

Tel: 630-858-6901

Cocks Clark Graphics, Inc
2200 Arapahoe Street
Denver, CO 80205 USA
Tel: +1 303-919-3920
cocksclark.com

Hell Direct Laser Engraving
2185 Highway 292

Inman, SC 29349

Tel: +1 864-472-0334
helldirectlasers.com

Olberding Brand Family
2141 Gilbert Ave
Cincinnati, OH 45206
Tel: +1 513-281-0999
olberdingbrands.com

Phototype

2141 Gilbert Avenue
Cincinnati, OH 45206
Tel: +1 513-281-0999
phototype.com

SGS International

626 W. Main Street Suite 500
Louisville, KY 40202 USA
Tel: +1 502-637-5443
sgsintl.com

SS Studios

1023 Commerce Avenue
Union, NJ 07083

Tel: +1 908-686-5536
sstudios.com
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(see Bodymaker spare parts)

Brodie System

1539 West Elizabeth Ave
Linden, NJ 07036 USA
Tel: +1 908-862-8620
brodiesystem.com

QUALITY TESTING
& VISUAL
INSPECTION EQUIPMENT

Acu-Gage Systems
12 Park Avenue
Hudson, NH 03051
Tel: +1 603-622-2481
acu-gage.com

Advanced Color Technologies
200 Capri Court

Greenville, SC 29609 USA
Tel: +1 864-370-2990
measurecolor.com

Applied Vision Corporation
2020 Vision Lane

Akron, OH 44223 USA

Tel: +1 330-926-2222
appliedvision.com

CMC-KUHNKE, Inc.
1060 Broadway
Albany, NY 12204 USA
Tel: +1 518-694-3310
cmc-kuhnke.com

ISRA Vision

4470 Peachtree Lakes Drive
Duluth, GA 30096 USA

Tel: +1 770-449-7776
isravision.com

Q12021 [21]


https://www.sunchemical.com/
https://www.chemtool.com/
https://coral.com/
https://buntingmagnetics.com/
http://magneticcylinders.com/
http://www.amro-supply.com/
https://www.fujikikaikogyo.com/
https://metalprint.koenig-bauer.com/en/
https://www.crabpress.co.uk/
https://www.innosen.com/
https://www.primecontrols.com/
mailto:asmetana@ajaxtocco.com
http://www.arcpacific.com/
https://www.internationalthermalsystems.com/
https://www.internationalthermalsystems.com/
mailto:chuck@acecleaningexperts.com
mailto:chuck@acecleaningexperts.com
https://envsrv.com/
https://www.durr-megtec.com/en/
https://www.permmachine.com/
https://www.andersonvreeland.com/
https://cocksclark.com/
https://helldirectlasers.com/
https://www.olberdingbrands.com/
https://www.phototype.com/
https://www.sgsco.com/
https://www.sgsco.com/
https://vngraphics.com/
mailto:gdobrindt@ameritech.net
http://brodiesystem.com/
http://acu-gage.com/
https://measurecolor.com/
https://www.appliedvision.com/
https://www.cmc-kuhnke.com/
https://www.isravision.com/

Intelligence Sensing, Inc
46828 Butternut Road
Oberlin, OH 44074 USA
Tel: +1 440-774-4411
intelsen.com

Pressco Technology, Inc
29200 Aurora Road
Cleveland, OH 44139 USA
Tel: +1 440-498-2600
pressco.com

SACMI

3434 106th Circle
Urbandale, IA 50322
Tel: +1 515-276-2052
Sacmi.com

Sencon

6385 W. 74th Street
Bedford Park, IL 60638 USA
Tel: +1 708-496-3100
sencon.com

Sensory Analytics

405 Pomona Dr
Greensboro, NC 27407 USA
Tel: +1 336-315-6090
specmetrix.com

REPAIR (SPARE) PARTS

Beckon Worldwide
see Bodymaker Spare Parts

Cleveland Folder Service

4330 Lee Ave, Gurnee, IL 60031
Tel: +1 847-782-5850
clevelandfolder.com

REBUILDS

Integrated Packaging Solutions
4010 Youndfield Street

Wheat Ridge, CO 80033

Tel: +1 303-426-4881
intpacsol.com

Intercan Group Ltd

38 Burners Lane

Kiln Farm, Milton Keynes
MK11 3HB United Kingdom
Tel: +44 1908 270 041
intercan.co.uk

Stolle Machinery

6949 South Potomac Street
Centennial, CO 80112

Tel: +1 303-708-9044
stollemachinery.com

Heraeus Noblelight America
910 Clopper Road
Gaithersburg, MD 20878
Tel: +1 301-527-2660
heraeus.com

IST METZ GmbH
Lauterstrabe 14-18

D-72622 Nurtingen, Germany
ist-uv.com

Miltec UV
146 Log Canoe Circle

USED EQUIPMENT
DEALERS

Stevensville, MD 21666
Tel: +1 410-604-2900
miltec.com

Perm Machine & Tool
(see oven parts & services)

2 PIECE DECORATOR
MACHINERY

Belvac Production Machinery
237 Graves Mills Road
Lynchburg, VA 24502

Tel: +1 434-832-6300
belvac.com

WASHERS, WASH COAT
SYSTEMS, CAN WASHERS

UV EQUIPMENT

International Thermal Systems

American Ultraviolet Aetek UV
212 S. Mt. Zion Road
Lebanon, IN 46052

Tel: +1 765-483-9514
auvco.com

4697 West Greenfield Avenue
Milwaukee, WI 53214

Tel: +1 414-526-0431
internationalthermalsystems.
com

Heraeus
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Think UV. Think Heraeus.

UV Curing from Heraeus Noblelight Delivers:

Greater energy efficiency
Reduced downtime
Increased production
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LightHammer® 10 Mark III
Amba® Lamps Smart UV Curing Technology

Highest Quality Arc Lamps

M Coating Systems

Fully lntegrated UVRI
Greater Mobility

semray® 5000/7000 LV LED

Sheetfed Offset For

. lications
High Speed APP Gaithersburg, Maryland 20878, USA

Phone: 301 527 2660
Info.hna.uvp@heraeus.com
Heraeus-noblelight.com/uvbc
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We’ve Got You Covered!

Inkers ¢ Print Rollers * Varnish Coaters * Pre-spin Rings & More

Serving Metal
Decorators
Since 1968

sales@finzerroller.com ¢ 888-486-1900 » www.finzerroller.com
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IMDPA

International Metal Decorating

and Packaging Association

Round Table Discussion, Cont. from p9

alike grabbed every can possible off the shelves. How long  reduce a little over time, our plant has shown our current

will this demand spike continue? No one knows, but with and new customer base that we encourage the growth.
more new consumers of food and aerosol cans than at any ~ We have added new manufacturing lines along with jobs
time in recent memory, we are confident we will keep the and opportunities to support the demand. We have been
vast majority of these new users as “can users” for years very lucky to do this during the pandemic and maintain
to come. a healthy factory at the same time. Our future focus is to
. continue growing by adding to our product line to support
Sunil Gidumal the US market in general line cans. The pandemic has
Reduce growth, look to reduce staff numbers and increase ~ shown us that buyers will need to develop their supply
automation but at the same time keeping order volumes chain to allow for additional vendors. [FM]

down. Get more business into the Sri Lanka factory to
reduce impact of freight rates. Find new ways to attract
new millennial buyers to tin packaging.

Join the IMDPA and receive

Thomas Palmieri
quarterly newsletters

The Covid pandemic has resulted in higher than normal
demand for our plant. While we expect the demand to

Let’s keep in touch

International Metal Decorating & Packaging Association
P.0O. Box 992
Sykesville, Maryland 21784 USA

Tel: +1 410 252 6205

Fax: +1 410 628 8079

Email: info@metaldecorators.org

IMDPA website: www.metaldecorators.org

Newsletter questions: enewsletter@metaldecorators.org
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